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Blueview's voice is that of a company dedicated to
creating cutting edge content using the latest tech-
nologies for representing small to medium size busi-
nesses in a way.that allows them a competitive edge
against larger companies in their market. We are the
voice of David as he faces off against Goliath, taking
small ideas and bringing the tools to make them suc-
cessful.

As a brand we want to convey the ability and con-
fidence in design and digital marketing techniques to
make a company successfulin a competitive digital
landscape. We want to be seen as the champion of the
underrepresented, and we want our customers to see
that they can thrive by working with us. The brand is a
ladder for our customers to view over the wall of their
fears about ecommerce and digital marketing. As a
brand ethos, our success is dependent on the success
of our customers, and we are here as partners in their
digital success.



